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Section 2 - GENERAL RULES AND REGULATIONS (Cont’d) 
 
2.11 ALLOWANCES FOR INTERRUPTIONS IN SERVICE (Cont’d) 
 
 2.11.2 Limitations on Credit Allowances 
 
  No credit allowance will be made for: 
 
  A. interruptions due to the negligence of, or non-compliance with the provisions of 

this Tariff, by any party other than the Company, including but not limited to the 
customer, authorized user, or other common carriers connected to, or providing 
service connected to, the service of the Company or to the Company's facilities; 

   
  B. interruptions due to the failure or malfunction of non-Company equipment, 

including service connected to customer provided electric power; 
   
  C. interruptions of service during any period in which the Company is not given full 

and free access to its facilities and equipment for the purpose of investigating 
and correcting interruptions; 

   
  D. interruptions of service during any period when the customer has released 

service to the Company for maintenance purposes or for implementation of a 
customer order for a change in service arrangements; 

   
  E. interruptions of service due to circumstances or causes beyond the control of the 

Company. 
 
2.12 AUTOMATIC NUMBER IDENTIFICATION 
 
 2.12.1 Regulations 
 

The Company will provide Automatic Number Identification (ANI) associated with an 
intrastate service, by tariff, to any entity (ANI recipient), only under the following terms 
and conditions: 

 
  A. The ANI recipient or its designated billing agent may use or transmit ANI 

information to third parties for billing and collection, routing, screening, ensuring 
network performance, and completion of a telephone subscriber's call or 
transaction, or for performing a service directly related to the telephone 
subscriber's original call or transaction, or for performing a service directly related 
to the telephone subscriber's original call or transaction. 

   
  B. The ANI recipient may offer to any telephone subscriber with whom the ANI 

recipient has an established customer relationship, a product or service that is 
directly related to products or service previously purchased by the telephone 
subscriber from the ANI recipient. 

   
  C. The ANI recipient or its designated billing agent is prohibited from utilizing ANI 

information to establish marketing lists or to conduct outgoing marketing calls, 
except as permitted by the preceding paragraph, unless the ANI recipient obtains 
the prior written consent of the telephone subscriber permitting the use of ANI 
information for such purposes.   
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