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GENERAL AND LOCAL EXCHANGE SCHEDULE

SECTION 6 - RESALE SERVICES
6.1 Application of Tariff

This section sets forth the facilities and services made available by Taconic Telephone Corp. (Taconic) on a
wholesale basis. Taconic is a corporation which operates a telecommunications network headquartered in
Chatham, New York, serving portions of Rensselaer, Columbia and Dutchess Counties. Taconic Telephone
Corp. offers the use of its network in total to Resellers who provide telephone service to business and
residential end users. These Customers must do so in compliance with PSC regulations as set forth in 16
NYCRR.

General Rules and Regulations applicable to local exchange services are set forth in the New York State
Telecommunications Association, Inc. PSC No. 1 - Telephone Tariff. The rates applicable to Resale

Service are those set forth in Taconic Telephone's PSC No. 1 - Telephone, but reduced by an amount of 5% ©)
for the first 500 access lines purchased by and in service for any one reseller, and reduced by an amount of

12% for access lines in excess of 500 purchased by any one reseller. The 5% and 12% rate discounts will

apply to the end user access lines, themselves, as well as any non-recurring charge and other basic or non-

basic services or features provided in association with the resold access lines.

6.2. Definitions - As used in this section
1. Customer/Reseller

The terms "Reseller” or "Customer™ refer to the certified carrier purchasing wholesale services
under this tariff.

2. End User

The term "End User" means a person who purchases services for use rather than for sale to
another, End Users may not purchase services under Section 6 this tariff.
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