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35. RETAIL ACCESS PROGRAM ( Cont' d)

J. ELECTRI C POANER SUPPLY REQUI REMENT ( Cont' d)

resources adequate to neet its installed capacity requirenents. The

Retail Supplier nust notify Central Hudson of changes

capacity under contract to the Retail Supplier. Al l

to installed
the foregoing

shall be performed in accordance with applicable NYPP/1SO procedural

rul es.

At the end of each capability period, Central Hudson will

determ ne, based

on NYPP/1SO procedural rules, the Retail Supplier's installed capacity

requi rements, adjusted for applicable |osses coincident

Hudson' s system peak.

with Central

For each capability period Central Hudson will determ ne any capacity
deficiency and assess a capacity deficiency charge on any Retail Supplier

having a capacity deficiency. The charge will be equal

to the Capacity

Deficiency Charge set forth in Schedule B of the New York Power Pool
Agreenent dated July 6, 1991, as the same may be amended fromtime to

time.

Retail Suppliers nmust have firmtransportation service available fromthe

installed capacity sources to the Central Hudson System

In order for

Central Hudson to verify that such transportation service is avail abl e,
the Retail Supplier nust provide the Conpany with the appropriate Open

Access Sanmetine Information Systemreservati on nunber.

K. BALANCI NG AND SETTLEMENT

The following definitions will apply for transactions with Retail Access

Suppl i ers:

Load Profile - the hourly pattern of electrical usage by a custoner

or group of customers over the course of day;
research sampling or direct hourly metering.

Aggregated Load Profile - the total, collective,
hourly |l oad (either forecast or actual) of a Retail

based upon | oad

| oss- adj ust ed,

Supplier's

particul ar portfolio of customers based upon load profiles, usage

factors and/ or tel enetered data.

| ssued by: Arthur R Upright, Senior Vice President, Poughkeepsie,

New Yor k
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