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SECTION 12.0 —- CUSTOMIZED PRICING ARRANGEMENTS*
12.2 Definitions, (Cont'd.)

Contributory Services: Services to which the Customer subscribes and which contribute to meeting the
Minimum Service Commitment are referred to as MSC Contributory Services. Services that contribute to
the Monthly Volume of Services are referred to as MVS Contributory Services.

Credits: The Company may issue one or more Credits applicable to a Customer’s account. The number,
frequency and amount(s) of such Credits will be specified in the Customer’s CPA and all such Credits are
subject to the limitations and conditions set forth in the CPA and this Section of the tariff. All Credits under
a CPA are applied to intrastate charges. Credits may be applied to the Customer’s account one month in
arrears.

Customized Pricing Arrangement (CPA): A Customized Pricing Arrangement is an agreement, sometimes
referred to as a Customized Pricing Agreement, Individual Case Basis (ICB) agreement, Specialized
Serving Arrangement (SSA) agreement, etc. between the Company and a Customer or Customers for the
customized provision, including customer specific pricing, of Services to meet the Customer’s
communications and network needs. The charges for some or all of such Services may reflect additional
charges and/or discounts which are in addition to the base service schedule rates and standard schedule
discounts and other promotions and discounts available to Customers under applicable base service
schedules. CPAs become effective upon their execution by both parties.

Customer: The Customer is the person, firm, company, corporation or other entity that enters into a CPA
and is responsible for the payment of charges and for compliance with this schedule. The Customer may
include purchases by its subsidiaries, affiliates and other member organizations under the conditions and
requirements in the Customer’s CPA. Except as otherwise provided in the Customer’s CPA, all of the terms
and conditions of the CPA apply to the Customer’s affiliated entities included under the CPA, and the
Customer is responsible for all charges billed to such entities.

Discounts: The various types and combinations of discounts, credits, concessions and waivers that may be
specified in CPA agreements.

* Effective March 3, 2010, services will no longer be available to new customers under a Customized Pricing
Arrangement (CPA).
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