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SECTION 5-MESSAGE TELECOMMUNICATIONS SERVICE (MTS) 
 
5.3 AT&T LONG DISTANCE SERVICE (Cont'd) 
 

5.3.10 AT&T PREPAID PHONE SERVICE (Cont'd) 
 

    D. Application of Rates and Charges 
 

1.  When sold directly by AT&T, price points for AT&T Branded Prepaid Phone Cards are 
established by AT&T.  When sold by retailers, price points for Prepaid Phone Cards are 
established by the retailer.  Prices for cards sold by retailers are prominently displayed on the card 
or otherwise clearly provided to the customer.  Prices for cards sold directly by AT&T are fully 
disclosed to purchasers prior to and at the time of sale.  The price points do not include any sales 
tax and may not include other fees and charges that may apply to the transaction at point of 
purchase. 

 
2.  AT&T Branded Prepaid Phone Cards - Minute/Unit based cards are available in various 

denominations up to 1200 interstate minutes/units per card, or as otherwise specified by AT&T.  
Dollar based cards are available in various denominations up to $100.00, or as otherwise specified 
by AT&T.  AT&T Branded Prepaid Cards, as well as recharged minutes or dollar value of service 
on these cards, will have a maximum per minute interstate price will not be greater than 25¢ unless 
purchased from a vending machine or at a terminal or transportation center, in which case the 
maximum per minute interstate price will not be greater than 99¢.  In-state calls made with AT&T 
Branded Prepaid Phone Cards may be decremented up to three minutes/units per minute of talk 
time. AT&T Branded Prepaid Phone Cards may have an expiration date, as disclosed on the card 
and/or in the marketing material.  AT&T Branded Prepaid Phone Cards may be rechargeable as 
disclosed on the card and/or in the marketing material.  If rechargeable, a recharge convenience 
fee of up to a maximum of 15% of the recharge amount applies. 
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