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SECTION 2 - RULES AND REGULATIONS 

2.26 Revenue and Term Plan Commitments (continued) 

2.26.2 Calculation of MAC and MMC (continued) 

 (B) Calculation of MMC for Customers Subscribing to Small Business Optional Calling 
Plans 

 This section apples to Customers that subscribes to any of the Small Business Optional 
Calling Plans, except those Small Business Optional Calling Plans referenced in Section 
2.26.2 (C) of this Tariff. 

 Only revenue associated with the Small Business Optional Calling Plans and Calling 
Card - Option 2 and Option 2 categories contributes towards meeting the MMC.  If a 
Customer subscribes to other switched TFS, outbound or calling card Services, the 
revenue will not be counted when calculating whether or not the Customer has met the 
MMC commitment associated with the Service. 

.1 An MMC commits the Customer to paying the Company a predetermined 
amount of revenue resulting from: 

.a 1+ outbound domestic and International usage; 

.b domestic switched TFS usage and usage charges associated with 
 Canadian AT&T Long Distance Toll FreeSM Service; 

.c domestic and International usage for calling card calls billed to 
 the Calling Card - Option 2 and Option 2 categories; and 

.d  any credits associated with a qualified usage item. 

.2 Charges associated with directory assistance Service, monthly recurring charges 
and one time charges, taxes and surcharges, reductions because of promotions 
(free minutes or reduced price per minute), and adjustments that are not 
associated with a particular usage item are not included in determining whether 
the Customer has met the MMC or MAC.  
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