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SECTION 6 - SUPPLEMENTAL SERVICES 

 
6.3 Service and Promotional Trials 

 
6.3.1 General 

 
The Company may establish temporary promotional programs wherein it may waive or reduce nonrecurring 
or recurring charges, to introduce a present or potential customer to a service not previously subscribed to 
by the customer. 

 
6.3.2 Regulations 

 
A.  Appropriate notification of the Trial will be made to all eligible customers and to the Commission.  

Appropriate notification may include direct mail, bill inserts, broadcast or print media, direct contact or 
other comparable means of notification. 

 
B.   During a Service Trial, the service is provided to all eligible customers who ask to participate.  

Customers will be offered the opportunity to decline the trial service both in advance and during the trial.  
A customer can request that the designated service be removed at any time during the trial and not be 
billed a recurring charge for the period that the feature was in place.  At the end of the trial, customers 
that do not contact the Company to indicate they wish to retain the service will be disconnected from the 
service at no charge. 

 
C.   During a Promotional Trial, the service is provided to all eligible customers who ask to participate.  

Customers will be notified in advance of the opportunity to receive the service in the trial for free.  A 
customer can request that the service be removed at any time during the trial and not be billed a recurring 
charge for the period that the service was in place.  At the end of the trial, customers that do not contact 
the Company will be disconnected from the service. 

 
D.   Customers can subscribe to any service listed as part of a Promotional Trial and not be billed the normal 

Connection Charge.  The offering of this trial period option is limited in that a service may be tried only 
once per customer, per premises. 

 
E. The Company retains the right to limit the size and scope of a Promotional Trial. 


