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Key Messages

Who We Are, Values & Purpose

• Quality, Reliable Service

• Safety

• Environmental and Social 

Responsibility

Benefits of Liberty Water NY 

• Bill Savings

• Local Customer Service

What Customers Can Expect

• Responsive, Caring Culture

• Accurate Billing

• Timely Customer Service

As part of its commitment to clear and effective customer communication,

following the stock sale of New York Water Company, Inc. (“NYAW”) and its

renaming to Liberty Utilities (New York Water) Corp. (“Liberty Water NY” or

the “Company”), Liberty Water NY will focus on three themes in its outreach

to customers and stakeholders over the next several months concerning

the transaction:
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Communication Tactics

To reach customers, the Company will leverage the following tactics:
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MAILER SOCIAL MEDIA

BILL MESSAGES WEBSITE

TOWN HALLS

ELECTED OFFICIAL & 
STAKEHOLDER OUTREACH

MEDIA

EMAIL
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Customer Letter

Liberty Water NY

mailed this

introduction letter

to its customers.
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Social Media
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The Company’s social media outreach campaign is live and ongoing. For

example:
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Email

• The Company will launch a monthly email

newsletter, called “Liberty Connections,” to all

customers in February 2022.

Liberty Connections
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Bill Message

The Company 

included welcome 

(see fig. 7.1) and other 

educational 

messaging (see fig. 

7.2) in its January bills.
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Fig. 7.1 Fig. 7.2
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Website
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The Company has 

included an 

introductory 

message on its 

homepage and, as 

the next slide 

demonstrates, 

included educational 

messages on popups 

throughout its 

website about the 

acquisition.
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Website
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Media

Liberty Water NY has also used

press releases to disseminate

details of its purchase of NYAW

through traditional media outlets

(see e.g., Newsday article from

1/3/22).
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Newsday Article Jan 3, 2022
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https://www.newsday.com/long-island/politics/nyaw-liberty-1.50467267


Town Halls

• During the first quarter of 2022, the Company

will host a town hall-style event to engage with

customers, answer questions, and stress our

commitment to serving them. Existing COVID-

related restrictions will determine whether this

event is conducted in person or virtually.

A town hall meeting will be held in-person or

virtually in Q1 2022.
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Elected Official and Stakeholder Engagement

The Company intends to reach out to elected officials in its service territory 

during the first quarter of 2022 to outline its commitment to customers.

1. Elected Official Welcome Email

– Will be distributed to State, county, town and village elected officials

2. Elected Official Meetings

– Liberty leadership will contact elected officials and offer in-person or virtual

meetings to discuss issues specific to each official/district

3. Stakeholder Outreach

– Liberty contact key stakeholders and community groups to offer the

Company’s participation or input
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Relationship Building

Liberty Water NY will focus on building

relationships at the local level by creating

touchpoints at regular intervals; assisting

local point of contact in managing water

service-related constituent issues; and

offering customers tools and tips to use

water more efficiently.
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